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AGENDA
Your industry

Potential benefits
Intro to platforms
Best Use

Coffee Break

Examples
Your Plan

Table Task, Q&A
Lunch (optional coaching)

9:00
9:15
9:30
9:45

10:15

10:30
11:00
11:30
12:00
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What
business
are you in?




YOUR EXPERTISE

Customer service

First impressions

Solving customer problems
Communications

Quick response

Granting business owners freedom
Others?



SOCIAL MEDIA FOR B2B????

Easier in many ways than with B2C
. Relationships
. Demonstrate reliability
. Less chatter=more control
. Decisions =rational
. Market is smaller, more focused
. B2B buyers trust feedback
B2B longer term
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THE APPROACH IN TODAY'S PRESENTATION




Is Social Media
a Necessity?




BENEFITS OF SOCIAL

SEO (¢
WOM...amplified Social
TOMA

Referrals media Is
Research the ‘new
Expert credibility networking’
Inbound marketing = leads for B2B

**Because your competition is

there! 77



In order of ease:
Facebook
LinkedIn
Twitter
Blogs

*Are your customers/prospects on these channels?



ARE YOU ON?




FACEBOOK PAGES

S your business locally based?

Do you have a large network of friends who are
orofessionals?

Think ‘shareable’

Exploit photo tagging, contests, referrals, fun &
relevant online content.




ARE YOU ON?




LINKEDIN

Marketing by title/position
Cross reference by company page

Make use of:
groups
Specialties
questions
*Share your expertise*

Update daily (cross post)



ARE YOU ON?




TWITTER

_ive feed on your home page = SEO

Jsername vs. Real name
nttp://twitter.com/#!/queensprincipal

Profile sells: WIIFM?
http://twitter.com/#!/AllianceWComm
http://twitter.com/#!/DirectorOnCall
Page design helps
Your profile: yourself
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CONTENT TIPS

http://twitter.com/#!/encoretele

EWittef’ Search Q Home Profle Messages Who To Follow

GaryPudles

| Thirteen years ago today @AnswerlNet began operating. What a
great ride. Thank you all for being part of the @AnswerNet
experience

GaryPudies
Addictive Personality? You Might be a Leader -
http //nytl ms/p2pU06 Reasons why good leaders may do bad things

VideoBob &

5 I'm using a great telephone answering service called
AnswerAmerica Good price, too. Check them out here:
answeramerica.com/?refid=QGY5047

AnswerNet /s

d
Looking for an RFP coordinator for the WG marketing department
Check Monster or @AnswerlNet website
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COMPANY VS EMPLOYEE

Appletree Answers &' About @applatraecal
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Nancy O'Connor
@Nancy Appletree Wilmington. DE

Team "'.—i;l?i:’(,“; 2 ANsSwers!

s appletreecall @ c_.,_oke'*eecau' # TeamAppletree
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Tweets Favorites Following~  Followers v Lists »

- Nancy_Appletree !
A Check out the Appletree Employee Spotlight bit.ly/nmA2JH




TWITTER TIPS

Seek out prospects
@mentions to reach out
Answer questions

Use search tools
#hashtags to participate
Excellent for events

Key is valuable content and 10:1 self promoting
....more on content later



TWITTER RESOURCES

Official Resource

Links to key links: www.twitip.com Search: top
20 or 13 tips for beginners

Advanced: Chris Brogan Twitter Power Tips
www.Soclalmediaexaminer.com @mike_stelzner
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ARE YOU BLOGGING?

Multi-Purpose Glut
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BLOGS: INBOUND OVER OUTBOUND

y
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Content...Contact...Conversion



BLOGGING RESOURCES

HubSEHL
Hubspot “Get Found Online”

“99 Tools to Help You Generate Leads with
Social Media”

Favourites?

Promote across platforms 3 _—


http://hootsuite.com/dashboard

COFFEE BREAK 10:15

Questions welcome!



CASE STUDIES

Ecycle
Triumvirate Enviro
Build-a-Buzz

River Pools



STARTUP COMPANY ELIMINATES
THE COLD CALL WITH TWITTER

FEEDBACK

Give away recyclables

ecycler
Collect. Connect. Recycle.
ecycler brings together peaople giving

Find recyclabies

away recyclables and those interested

In collecting them

Track your recycling

Register

It's Free! Siart saving your cans and bottles for
someone! If vou currently recycle or would like
to stard, become an ecycler Discarder and give
them to an ecycler Caollector In your area. Just
click on "Give away recyclables.” Even if you
dont have recyciables ready vet, register and
we'll start looking for someone in your
cemmunity who wants them!

If you know who you want fo give |

o |

v

O Internet

* 100%
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TRIUMVIRATE ATTRIBUTES 1.2MIL TO SEO,
BLOGS & SOCIAL MEDIA

| A
~ ' -
Call Now: 800.966.9282 x2001
Education Healthcare Industrial Life Sciences Events Blogs About Trainings Career Center ADVISE Contact Us
Two People, Two Paths, One Company
[ "
Most Recent Blogs: Environmental Services for Health & PCB TESTING &
PCBs In Schools Overload: Safety Professionals REMOVAL
How Much Information is
Whv are Hospitals Seeking . : s s :
; =

Alternative Management. Triumvirate is America's fastest growing
Collection and Disposal environmental services firm.
Options for Hospital Click | 2 tch
Waste? ; ; ick here to watch our
Waste? ; Recggmzed as a leader in customer PCBs in Buildings YouTube
tibs for Savifia money oh ;\ §erVIce, our team demgnstrates an Channel
Waste Disposal. ' incomparable level of commitment to our

- clients, ensuring compliance, efficiency,
Find more blogs >> 9 and the safest possible work environment. F

— [

£ 1rrkavnatk W AnnoL -

*Blogs to match diverse service offerings


http://www.triumvirate.com/

UNBRANDED BLOG BOOSTS B2B AGENCY’'S
REVENUE 15% UPON LAUNCHING

i el lomes = : =4

BUILD-ABUZ

ww
Blog  Buzz Worthy  Media Wednesday  Celebrity Thursday

e

Shopping Cart

Your shopping cartis empty
Visitthe shop

Follow Us!

fREY s Jin I

How can I
> connect with
Buzz-Worthy: Bouke Wines shopping parents?

| put out & call for y products and | got back a slew of responses from amazing companies. Among this
group was Bouke Wi

Partner with

one of your
_ Bcdwieie., . Back to Basics: Pitching “ Perfect Timing retail /e-tail clients
ey T for co-op advertising
ot W ADMIN /| JUL 28TH, 2011 ADMIN /1 JUL 28TH. 2011 s MIACIAACnssvemen oo



http://build-a-buzz.com/

RIVER POOLS TRANSFORMS WEBSITE
INTO A LEAD GEN MACHINE

w o i.Fiberglass Pools!! Plus Concrete, Vinyl, and Above Gr... | ‘ f2 - B - o - [hPage v Toos ~ 7
~ =
= = - = — -— —— = o I
l l I e e W —:_ i t 1
Home Companyinfo Owner's Bio PoolInfo/Pricing Photos Testimonials Awesome BFﬂl—mmﬁ Contact/Service
iberglass pools vajmd
Welcome to the Most Educational Swimming Pool Blog in Subscribe by Email
the Country! Your email:
Search
— [ Subscribe ]
Current Articles | EJ RSS Feed :
& Huge Winter
Pavers and Fiberglass Swimming Pools: A 2011 Slideshow Discounts NOW!
Posted by Marcus Sheridan —
Get Quote Today! v
http: v, tiverpoolsandspas.com/ @ @ Internet T 100% v

:

.4 start | /7 #netwarkkey=chc_r.., r /= River Pools & 5pas | ... /= Fiberglass Pools!! Plu... | (] Microsoft PawerPaint ... < /O 2:51 PM



DOES YOUR BUSINESS
HAVE A SOCIAL
MEDIA MARKETING
STRATEGY?



PLANNING

TOTEM
Vocus

CREATE - PROMOTE - MEASURE


http://www.vocus.com/social-media-strategy/index.asp

TOTEM

Tips
Questions

Contest

Photos

Video /podcast
(how-to, event)

Event details

Answers

Opt-in expert content

TOMA + credibility
TOMA + engage

New prospects/fans
opt-in

TOMA, SEO, traffic

TOMA, SEO, inquiries,
credibility

Awareness, tickets

Cred, awareness,
inquiries

Lead generation + SEO



A SIMPLIFIED PLAN

Blog every week
Focus on keywords decided in planning

LinkedIN and Tweet daily
Create and curate

Create: Compelling headline to your blog
le: “Top Ten Ways Small Businesses LOSE Customers”

Curate: Google Alerts, newsletters, blogs you follow



BUILDING A FOLLOWER BASE

Targeted
Quality over quantity

Pull vs Push
SEO

Follow those who follow you
Spend time on research



JUST GET STARTED!

Listen
Participate
Engage
Reward



TASK

Menu of content
Share with group (if time permits)



SUGGESTIONS FROM GROUP?

Multi-media

Retweets with credit and comment
Client @mentions

Questions from others

Tips

Valued links

Job openings

“Call of the Day”

#Trending Topics
Community/Industry news



LUNCH 12:00

| will be available for questions
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CONTACT INFO

L @kathypatterson

& kpatterson@sl.on.ca

@ www.linkedin.com/in/kathypatterson

*For a list of references please email me (State of Global Media 2011)
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